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CAMRA “Head Hunters”
short measure results

a survey of pub measures in the North
East, the West Midlands, the South- West
and Wales.
The Campaign is calling yet again for urgent
action to protect beer drinkers” as the survey
revealed that:-

I n September CAMRA members carried out

B Guinness drinkers’ pints only
average 93% liquid.

B Smoothflow drinkers do not
fare much better with an aver-
age 95% liquid.

W Real ales through a "sparkler"
which gives a large, tight
creamy head only average
93.5% liquid.

® Cider and lager drinkers don't
get full pints but get an average
98% and 96.5% respectively.

B The worst offender found was
a pub in Cardiff - 15% short of a
pint.

Mike Benner, Head of CAMRA campaigns
said "Our research reveals that short measure

- WE'RE
HUNTING

On The Cover

Watford & District CAMRA Chairman,
Martin Few joins Chief Executive of
Watford Football Club, Tim Shaw, to toast
the success of this year’s Watford Beer
Festival.

is still rife in Britain’s pubs. Many real ales
are served wrongly with big creamy heads
but it is the stout and smoothflow drinkers
who are getting the worst deal”.

In the September survey a de-foaming agent
was used to ensure that any liquid held in the
head on the beer was accounted for; this var-
ied from product to product.
. ; The use of swan-necks and
LB N Mg sparklers on beers not brewed
o7 AR o be served in this manner
not only destroys flavour but
‘produces a large head every
time. Although customers
have a right to ask for a top up
you do not have to spend
much time at the bar to
realise that many do not,
especially when a pub is
busy.

Only legislation which guar-
antees full liquid pints will
overcome this long-standing
abuse. Pints at £2 plus are
not uncommon in
Hertfordshire and short measure of 10%
equals a staggering 20 pence per pint. Take a
brief moment to calculate how many pints
your pub sells and how much a week this
adds up to.

s

Big Brother is
watching your

beer barrels

Amulti-million pound project by brewery
Scottish Courage to automate the record-
ing of beer delivery records using intelligent
radio frequency tags will pay for itself in two
years, the group revealed recently. Scottish
Courage is fitting intelligent radio frequency
tags to two million beer kegs over the next
year, in the first large-scale implementation
of the technology. Trials have shown that the
system can help the brewery to dramatically
reduce the proportion of beer kegs that are
stolen, go missing or are illegally re-sold. The
brewing industry estimates it loses about
300,000 kegs a year at a cost of £12m. The
project will be watched carefully by other
manufacturers and retailers who are also
keen to use intelligent tagging technology to
cut their supply chain costs. Scottish Courage
will use the tags to record a variety of details
such as the keg’s weight, maintenance histo-
ry and contents. Draymen will use hand-held
devices to take an accurate record of which
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QUALITY FOOD

Greene King IPA, Abbot Ale, Ruddles
& rotating Guest Beer

kegs have been delivered to which pub, and
will feed the results directly into Scottish
Courage’s resource planning system. "We
know where every single keg is going. We
can identify customers who have a record of
not returning the containers and chase them
up," said Graham Miller, logistics director.
South Herts CAMRA member Andy Young,
who unearthed the story, has E-mailed
Scottish Courage asking them when these
major savings will be passed on to the cus-
tomer by a reduction in beer prices. He is still
awaiting a reply.

East Anglia Pub of the
Year results

s mentioned in the last edition the Red
Lion in Preston was put forward to the
next round of the National Puk Of The Year
competition against other pubs in the East
Anglian area the results were.
1st  The Low House, Laxfieid, Suffolk.
2nd The Swan, Little Totham, Essex.
3rd The Red Lion, Kenninghall, Norfolk.
4th  The Red Lion, Preston, Herts.
5th  The Portiand Arms, Cambridge.

Lin & Dick wish ali their
customers a Merry Xmas
and a prosperous

New Year
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Homemade food a Speciality
(Lunchfimes only)

Always three regular real ales
and two guests




HERTS INDEPENDENT BREWERS

Legendary beer from
Tring Brewery

ou don’t have to
Ybe an expert in
Hertfordshire folk-

lore to enjoy Tring
Brewery’s new range of
beers, but it helps.

For over the past few
months  Tring  has
relaunched itself with a
new portfolio of beers
that will appeal to the
most discerning palates.
The Tring  Brewing
Company has been
brewing in this pictur-
esque corner of West
Herts since 1992, and
their two staple ales,
Ridgeway and Icknield
were readily available in the area and
throughout the free trade. But personal prob-
lems found Tring co-
founder Ker Hill leaving
the brewery and co-owner
Richard Shardow was left
to consider the brewery’s
long-term future.

Enter Andrew Jackson - a
brewing graduate from
Harpenden, who had
worked for several years at
Whitbread's Brewing
Research Technical Centre
at Luton. He was looking
for a new challenge. “We had a small, but
dedicated team of people here with a lot of
expertise who just needed motivating.
People | met kept telling me that they thought
Tring had stopped brewing, so it was clear to
me that we needed to quickly raise our pro-
file. I was confident that the brewery could
be a dominant force in brewing in the Home

Counties but | didn’t
want to rush things.
Tring’s success
throughout the
nineties had been
through its reputation
for high and consis-
tent product quality
forged through a
commitment to the
the art of traditional
brewing with only the
finest ingredients”.

Andrew thought long
and hard about the
direction the brewery
should take.”l wanted

Andrew Jackson a lecal theme™ that

said loud and clear -
this beer is brewed in Hertfordshire”. After
several marathon sessions in his local library
in Harpenden he hit
upon an idea for a range
of beers themed around
ghostly tales, myths and
even sayings from the

rich history of
Hertfordshire, and Tring
Brewery Company’s

“Legendary Beer from
Hertfordshire” was born
when brewer Barry Phipp
sel about trial brews in
Tring’s 32-barrel plant.

The result is a range of three regular beers
available throughout the year and four
seasonal beers. The beers are brewed by the
traditional method, using malted barley,
hops, water and vyeast. Their hops are
sourced from Kent and Worcestershire and
their malted barley comes from Suffolk.
“This, in combination with Tring’s ideal hard

water, provided the perfect formula for clas-
sic ales”, says Andrew.

It's early days yet, but the signs are good for
the new-look Tring Brewery. Their new beers
have been favourably received throughout
the free trade and at beer festivals. Andrew
concluded, “Volume is up and we are now
very much in the business of producing qual-
ity real ale for the discerning drinker”.

TRING’S PORTFOLIO

Side Pocket For A Toad (3.6%)

Unmistakable citrus notes from the
Cascade hops balance with a floral
aroma and crisp, dry finish. A straw
coloured beer - a good session ale.

Jack O’Legs (4.2%)

A combination of four types of malt and
two types of aroma hops provide a cop-
per-coloured premium ale with full fruit
and a distinctive hoppy bitterness.

Colley’s Black Dog (5.2%)

Dark, but not over rich, strong yet very
drinkable, this premium ale has a

long dry finish with overtones of malt
and walnuts

THE LEGEND

Side Pocket For A Toad

An old Hertfordshire saying which alludes
to the uselessness of anything. Although
the saying has now sadly passed into dis-
use, the brewery is mounting a campaign
to restore this old expression to its rightful
place in popular parlance

Jack O’Legs

One of Hertfordshire’s best loved giants, a
highway robber by trade, lived centuries
ago in a wood near Weston. Eventually he
was caught and as he lay wounded he
asked that his bow, that no-one else could
bend, be placed in his hand. He shot an
arrow from Baldock to Weston Church,
some two miles away. His gravestone is
still to be found.

Colley’s Black Dog

Ruth Osborne of Tring was branded a
witch and a mob led by Thomas Colley, a
chimney sweep, took Ruth and her hus-
band John and threw them into a local
pond. Old and frail, they died from their
ordeal but it was not long before the
forces of justice caught up with the ring-
leader. Tom Colley was hanged for his
crimes at Gubblecote Cross, where ever
since his spirit has roamed in the form of
a huge black dog.

Andrew Jackson and
Brewer Barry Philp
inside the brewery in
Akeman Street



Why we
don’t give a
XXXX for
beer adverts

eer adverts may be considered the
Bfunniest and innovative on television,
but they fail to make any of us to drink
more beer.
Indusiry figures released in November
showed the amount of money spent on
advertising bitter, lager and stout has dou-
bled in 20 years.
it now accounts for 1p of the price of every
pint enjoyed in pubs, bars, clubs and living
rooms across the country.
During the same period the amount of beer
drunk in Britain has failen by 14 per cent.
The same statistics for wine show less is
spent on promoting it but sales are continu-
ing to rise.

Long Term decline

A major industry report, Long Term Drinks
Trend, shows the decline in beer drinking is
in direct contrast to product advertising, but
spokesman Eric Pudney said brands which
advertised the most were still likely to be
reaping the rewards.

These included the “reassuringly expensive”
Stella Artois and Castlemaine among others.
“The big brands dominate advertising and
there are now only a handful of major brew-

ers who can afford to advertise so heavily,”
Mr Pudney added.

“Instead of their own sales suffering, they are
squeezing smaller brewers and brands and
that is why the whole market is declining.”
Commercials for Guinness and John Smith’s
Bitter have been among the best known on
television for years, picking up industry
awards.

Older slogans, such as “l bet he drinks
Carling Black Label” or “Heineken refreshes
the parts that other beers cannot reach”, are
still recognised today.

However, the past 20 years have seen the
British taste for beer falling away, with sales
of wine benefiting most from an increase in
women drinkers.

Real ale, however, continues to hold its share
of the beer market. While the big brewers
such as Whitbread continue to pull out of
brewing altogether, large independents such
as Adnams, Fuller’s and Greene King have all
had record years. -

It's a shame that the accountants who control
the spending on these big brands of lager
don't reinvest the money in improving the
quality of their product.

THE FARMERS BOY

London Road, St Albans
Tel: 01727 766702

Open all day for homemade
food and drink

Home of Verulam Brewery
Tina & Viv wish all our customers

a Merry Christmas and a
prosperous New Year

Festival programme
Pubsearch winners

The winner of the Pub Search competition
in the programme for the St Albans Beer
Festival in September was Tony Crook of St
Albans, the only entrant to identify all 40
pubs correctly. Tony wins £50 of beer to
drink in the pub of his choice.

Three other entrants found 39, all missing
Sixty Two (formerly Merry Minstrel &
Pineapple), but two of these did not include
King William’s regal number (IV), so the out-
right runner-up prize went to Tony Martin,
also of St Albans.

The pubs were: Ancient Briton, Baton,
Beehive, Bell, Black Lion, Blacksmiths, Blue
Anchor, Boot, Bunch of Cherries, Camp,
Clannad, Cock, Cricketers, Cross Keys,
Crown, Farmers Boy, Farriers, Fleur De Lys,
Garibaldi, Goat, Harrow, Jolly Sailor, King
Harry, King Offa, King William 1V, Lower Red
Lion, Mermaid, Mile House, Peacock,
Peahen, Portland, Rats Castle, Robin Hood,
Six Bells, Sixty Two, Spotted Bull, Verulam,
Vintry, White Lion and White Swan.

Old Cross
Tavern

v
Real Ale Free House
“The way pubs used to be”

8 St Andrew Street, Hertford
Tel: 01992 583133

Food available lunchtimes
Monday-Saturday

SOUTH HERTS
PUB OF THE YEAR 1999

[FL_DR ROGER’S CASEBOOK._[]

In a previous edition we nvited you to
send in any beer-related problems you
might be having to our resident agony
uncle, Dr Roger Fuggles. We have been
amazed at the response. Keep them com-
ing. Here 1s a selection.

Dear Dr Roger

My wife feels we should perk up our sex
life. She said I should try oysters but 15
bottles of Marston’s Oyster Stout did not
work - any reasons why?

Mr D Roop
Decr My Roop

Although Oyster Stout is supposed to
contam oysters, I'm afrard taking them
that way is not quite the same. 1ry
I'reeminer Deep Shali Stout istead.

Dr Koger.

Deav Dr Roger

Why do my feet always feel wet and cold
every ime I go in the pub?

M Jack Pott

Decar Mr Pott

1 suspect your glass is being held at an
mcorrect angle. My advice would be to
rotate your glass so that the open end
points toward the ceiling:

Dr Roger

Deaw Dr Roger

My wile has lelt me, my house 1s flooded,

and my job is under threat. By the way, 1
am a lager drinker. Can you help me?
Mr I C Starrs

Dr Mr Starrs

Il you think the bottom 1s dropping out
of your world, then switch to real ale.
Then youll fizd the world is dropping

out of your bottom.

Dr Roger
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Got yours yet?

For a long time its future looked
severely in doubt, but the brand new
“Hertfordshire Guide To Real Ale” is
finally out and was recently launched in
style at this year’s St Albans Beer
Festival. The guide has been totally
updated by the five CAMRA branches
that cover the county, and this edition
includes all the pubs in the Barnet area
that fall into the Hertfordshire postal dis-
trict.

For Guide Editor, Roger Filler, of South
Herts Branch, it is his third guide. “This
has been the most difficult to complete
with all the upheavals in pub ownership
and beer range changes over the past 12
months. | suppose it's more of a snap-
shot of where we are in Herts at this
time and there are bound to be errors. If
any pub feels we should publish any
changes we can incorporate them into
“Pints Of View”.

Over 500 copies were snapped up at
the recent North and South Herts Beer
Festivals and copies are available at
leading bookshops, CAMRA
Headquarters, or by post from Jim
Newman, 96A London Road, St Albans,
ALT TNX, at £4 plus 50p p&p.

Watford
Beer Festival
drunk dry

The recent Watford Beer Festival was a great
success, writes Tony Smith

beer at the Watford Beer Festival held
between 3 & 5 October at the West
Herts Sports Club.
The festival was opened by Watford Football
Club’s Chief Executive, Tim Shaw, on the
first day (see cover) and by Sunday lunch-
time keen customers had drunk the festival
dry, including the cider and perry.
One of the organisers, Tony Smith (pictured
above) said: “It was a great success and we
got a lot of compliments about the choice
and quality of the ales”.
It was ali the more deserved as the festival
was staged just days after the Hatfield Rail
crash when the local transport system was in
chaos.

Real Ale lovers polished off 36 barrels of

“The ciders and the perry were very popular
and the vote for the most popular ale was
hotly contested but the eventual winner was
a best bitter, White Velvet, from Durham
Brewery”, says Tony.

Other popular brews at the event included
an lIrish Stout, “Au Dubhain” from the
Tipperary Brewery Company, which was also
the first beer to run out, and a coriander-
flavoured beer called Umbel Magna from
Nethergate Brewery.

Watford Branch will be holding an auction of
brewery memorabilia, such as beer mats and
pub signs at the West Herts Sports Club at
8pm on Wednesday 6th December.

BEERS OF THE FESTIVAL

1st WHITE VELVET
Durham Brewery

2nd UMBEL MAGNA
Nethergate Brewery

3rd AU DUBHAIN
Dwan Brewery

White Hant
Jap

4 Keyfield Terrace, St Albans
Tel: 01727 766702

Food and live music

Saturday & Sunday

Steve & Martin wish all
their customers a
Happy Xmas/New Year

Greene King IPA, London Pride
Adnams Broadside and Guest

Surf the Internet/Trad. Pub Games

BEER! But not just any old beer.

400+ DIFFERENT BOTTLED BEERS FROM 27+ COUNTRIES.

Especially in the early mornings, much.

Or. visit the shop:- Bottles - The Bottled Beer Specialist.
349 Commercial Road London El 2PS
Telephone or Fax:-020 7265 8388

E-Mail me on:-  gavin@onlyfinebeer.co.uk
Opening times:- Mon to Sai 10am to 11pm - Sun 10.30am to 10.30pm
Or we can deliver:-  No minimum order for delivery.

One bottle or One Hundred. EI W1 SEI from £3.50. Kent. Sussex, Berks, Bucks,
Essex within 25 miles of the M25. Please telephonc for national/international rates.

An Independent Specialist Bottled Beer and Fine Wine retailer.
Competitive prices with reasonable delivery costs .
This, in no way, depicts the activities of the team at any time.

A huge range of beers from GERMANY (35+) BELGIUM (250+) CZECH (12+) - Far East -
South America - Mongolia - Canada - Zimbabwe and more. We constantly search for and stock
different products and are proud to be described as a beer oasis.

Bottled beer and glass gift packs. Glasses also sold separately.




