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THE BITTEREND

Brakspear of
Henley-On-Thames to close

AMRA is taking action to

save the Brakspear pubs

from takeover following
the news that the company is to
close its brewery and dispose of
the site in December.
Mike Benner, Head of
Campaigns, said, “The loss of the
223-year-old brewery in Henley
is a major blow, but we must now
turn our attention to the pubs before they,
too, are lost. We campaigned to keep
Brakspear’s but their decision to quit brewing
leaves the pubs open to takeover by a large
pub chain within two years unless the board
takes steps to help ensure their future
independence”.
CAMRA is seeking assurances that an
exclusive supply deal will exist between
Brakspear pubs and Refresh UK which will

soon take over

| the brewing and
marketing of the
| Brakspear beer
range.
Brakspear pubs
and Brakspear
beer cannot be
separated, for
1 without the beer
| the pubs will
soon lose their
| unique identity
and make the

pub estate less desirable to
predators who would rather see
the same old heavily
discounted national brands on
the bar.
Mike Benner added, “We will
do all we can to make sure that
the next headline in this ugly
saga doesn’t read ‘Brakspear
dies out as pubs sold off". The
Brakspear board should demonstrate their
commitment to the company’s future at an
open meeting where shareholders can have
their say”.
CAMRA is urging Refresh UK to maintain the
integrity of the Brakspear beers by ensuring:
@ a future for all existing brands
@ the use of as much of the original brewing
plant as possible
@ the existing brewing staff are employed to
brew the beer
@ the unique ‘double dropping’ fermenting
system is featured in the new brewery
@ their new brewery is built, without delay,
in a location as close to Henley-on-Thames
as possible
@ the beers are properly marketed and
widely available.
ON THE COVER
South Herts Chairman Phil Defriez and St
Albans Mayor Keith Stammers toast the
beer festival’s success from McMullen’s
brewery dray.
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THE BITTER END

CAMRA prices survey 2002
reveais good news for drinkers

he latest figures in CAMRA’s annual
I price survey reveal the usual wide
variations in the prices of beer in pubs
across UK regions, but surprisingly the
increases are generally below the rate of

inflation. The survey considers over 7,000
beer prices in over 1,200 pubs.

The results show:
® Average price of a pint of real ale in a UK
pub is £1.92

® Average price of a pint of lager is £2.11

® Lowest priced pint of real ale is in the
North West at £1.69 — 23 pence less than
the national average

® Most expensive pint? Lager in the capital
hits £2.31 a pint with real ale at £2.12.

® Real ale prices have risen by 3.33% on
average — less than the rate of inflation

Real ale remains great value compared to
lager which costs 19 pence per pint more on
average. It's good news that beer prices have

not risen above inflation, despite the high
levels of excise duty paid on beer in the UK.

Joy for Real Cider drinkers

Real cider prices fell on average from £2.14
to £2.03 whilst keg ciders increased from
£2.12 to £2.15. Other than filtering and
pasteurisation there can be no other reason
why keg cider is more expensive except the
high advertising costs.

Half pint price victory

CAMRA highlighted in last year’s survey that
over a fifth of pubs were charging more than
half the price of a pint for a half pint. This
year’s survey reveals that publicans have
responded to our concerns — only 10% now
charge more than 50% of the price of a pint
for half pint measures.

Help to preserve your pint
Join CAMRA today
Ring 01727 867201

Real Ale Prices (standard-strength bitter)

Yorkshire 176 176

2002 2001 % Change Cheapest Priciest
UK 192 186 +3.33% £1.00 £2.80
By Region
East Anglia 206 200 +3.01% £1.35 £2.55
East Midlands 187 173 +8.35% £1.05 £2.35
London 212 206 +3.00% £1.09 £2.80
North 181 182 -0.88% £1.09 £2.20
North West 169 165 2.01% £1.00 £2.70
Scotland 200 203 -1.70% £1.00 £2.40
South East 205 202 +1.41% £1.20 £2.50
South West 199 195 +2.43% £1.55 £2.40
Wales 185 180 +2.62% £1.09 £2.25
West Midlands 183 177 +3.15% £1.10 £2.30
+0.28% £1.09 £2.25




Lin & Dick welcome
you to

The
Mermaid

98 Hatfield Road
St Albans
01727 837758

Homemade food a Speciality
(Lunchtimes only)

Always three regular real ales
and two guests

St Albans Fest breaks
new records

t was the place for the unusual, the
| esoteric, the familiar and the just plain
quirky.
The seventh St Albans Beer Festival held at
the Alban Arena last month was an unquali-
fied success with record beer sales and
huge crowds clearly attracted by the range
of 270 real ales, plus ciders, perries and
foreign beers. Its reputation as being the
festival for the more unusual brews as well
as the place to sample all the current
championship beers of Britain was con-
firmed with many drinkers attending several
sessions so that they could try all the new
and exciting beers on offer.
The event was officially opened on the
Thursday lunchtime by St Albans Mayor
Keith Stammers who later toured the city in
McMullens horse-drawn dray with Festival
Organiser Phil Defriez (see cover).
At the trade session later licensees,
publicans and festival regulars voted on the

Beer of the Fest from a short list of 20 beers
put together by Beer Organiser Jim Newman.
Newcomers Glastonbury won with their
Mystery Tour ale. Coming in a close second
were Robinson’s Old Tom and Oakham JHB,
always a St Albans festival favourite and in
fourth place was a previous winner at St
Albans, Rooster’s Yankee.

The event attracted drinkers from all over the
country and the festival even got a mention
this year on BBC National Radio.

One couple travelled all the way from
Boston, USA, to be at the festival. “We visit
Britain quite regularly and try to visit a festival
or two while we're here,” said Dan
Kochakian. “We were told very good things
about St Albans and we haven’t been
disappointed with the festival or your lovely
city. We aim to be back.”

By 9pm on Saturday night all the bottle-
conditioned beer and cider had been sold
and only a few bottles of foreign beer were
left. but crowds still jammed the Arena eager
to take part in what has become a major
regional beer festival and an important date
in the St Albans social calendar.

Old Cross
Tavern

Real Ale Free House
“The way pubs used to be”
8 St Andrew Street, Hertford
Tel: 01992 583133

Food available lunchtimes
Monday-Saturday

SOUTH HERTS PUB OF THE YEAR
1999 & 2000




Several local CAMRA branches
now have their
own web sites.
To find out what
is happening in
the world of real
ale in your arez
log on to:

Enjoy a pint at
St Albans’ oldest Freehouse

South Herts:

P ower Red Lion

Fishpool Street, St Albans

www.hertsale.org.uk
North Herts:
www.nherts-camra.org.uk
Mid- Chilterns:
mysite.freeserve.com/
midchilternscamra
Herts/Essex Borders
www.heb-camra.org.uk
Watford & District
www.watfordcamra.org.uk

Excellent range of regular ales and
unusual guest beers

B & B available
01727 855669

L
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Friday 1st &
West Herts Sports (Club,
: Pack Avenue, Watford

AQ+ Boors plas Cichor angg Farry
Friday: 12 noon to 11pm; Saturday: 1T1am to 11pm:

Wost Horts Sponts Club and CABMBA msrmbers fose
Haon-onembers £1

Faood availabie all sessions

Further detaits from Tany Smith on G1023 221185
o Matrtiny Faw oo 01923 283492
Ernait watfordesmea@itoriadt. com
\\\ VVob wanaw s tiord carmnra . arg . ok

Keeping the “heart” in
Hertfordshire

The campaign to persuade
lan McMullen and his

trust fund shareholders not to
sell their interests in
Hertfordshire’s oldest
independent brewery kicked
off at the St Albans Beer
Festival last month with a
postcard campaign (see

would be a tremendous loss for
all beer drinkers throughout the
county.

In the next few weeks CAMRA
nationally will be launching a
comprehensive campaign to
bring the situation at McMullen
& Co into the public arena. We
will bring you more information
in the next “Pints of View” as to

below and overleaf). If you
were unable to attend the festival and
you care about Mac’s beers and their
distinctive Hartham brewery please cut
this out and send it to the brewery. There
is a real threat that the rift between the
family members at McMullen’s could
mean the brewery and its many rural
pubs either closing or being sold which

what you can do to help.
South Herts CAMRA Chairman, Phil Defriez
says: “McMullen’s has been part of
Hertfordshire’s brewing scene for generations
and it would be a sad day if they were to stop
brewing. So please support us, return a postcard
and watch out for our campaign to keep the
“heart” in Hertfordshire”.
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THE CAMPAIGN FOR REAL ALE

CAMRA says

. Drink
- McMullen’s
.. Traditional Bee:




